
Theme One
Personal Needs and Wants

October through December 2016

Consumerism is defined as a social and 
economic order which encourages the 
acquisition of  goods and services in ever-
increasing amounts. It is exemplified at the 
personal level by individuals who  purchase 
goods and consume materials in excess 
of  their basic needs. Consumerism can 
mean high levels of  consumption and/or 
selfish, frivolous collecting of  products, 
leading to unnecessary surplus and waste. 
For example, advertising encourages us to 
want the biggest, latest and best, the most 
luxurious, comfortable and convenient 
products.

Ideas about luxuries and a growing 
importance of  fashion may also be an 
arbiter for purchasing rather than a 
necessity to living. Prosperity and social 
mobility can often provide more disposable 
income for consumption and may cause 
ego satisfaction and social stratification of  
“the haves and have nots.”

Reflection Questions

Do I, in any way, live in undue comfort 
and excess even though I am aware of  the 
plight of  the poor and vulnerable?

In what ways can I release things I no 
longer need or use and refrain from 
acquiring more?

“May I live gratefully and simply today.”

Mid-Atlantic Community Examen 
regarding our participation in 

consumerism and the “stuff” we have

Theme Two
A One World Economic Market

January through March 2017

Capitalism entered a new globalizing phase 
in the 1950s. As the electronic revolution 
got underway, significant changes began 
to occur in productivity of  factories, 
systems of  extraction and processing of  
raw materials, product design, marketing 
and distribution of  goods and services. 
Goods could be produced by using cheap 
labor, slavery or exploitation of  workers 
in countries without fair compensation. 
Environmental damage done during 
production may be ignored with no 
replenishment or repair required. Similarly 
safety requirements for workers and for 
purchasers of  products may not exist in 
different countries. The lure of  shopping 
centers around the world presents an 
example of  places where people are 
explicitly exposed to an environment that 
welcomes and encourages consumption. 
Some may  go to a mall to buy products 
and end up using credit cards, locking 
them into a financial system of  capitalist 
globalization.

Reflection Questions

Do I recognize my complicity when I have 
purchased products from around the 
world because they are cheaper or more 
convenient?

Are we paying the true cost for products, 
which includes sustainable renewal to the 
environment and waste management?

“May I live gratefully and simply today.”
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Theme Three
Care for Creation and Environment

April through June 2017

Human society is consuming 30% more 
material than is sustainable from the 
world’s resources. The United States, as 
a prosperous nation, ranks very high in 
this regard. We, as consumers, are often 
unaware of  the negative environmental 
impacts of  producing and using many 
modern goods and services. At the same 
time, the extensive advertising industry 
only serves to reinforce the increasing 
consumption. There is an inherent 
deep conflict between consumer-driven 
consumption and planet-wide ecological 
degradation. Our world and all of  creation 
is suffering from wasting, pollution, 
degradation, climate changes, loss of  life 
and renewable energy resources.

Reflection Questions

How do I understand and live out my 
responsibility to care for God’s creation?

What are the ways I could change my daily 
practices to better conserve the Earth’s 
resources for future generations?

“May I live gratefully and simply today.”
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