
Bishop Robert McElroy of the Diocese of San Diego has explained “the three false cultures that materialism has created in our world: 
the culture of comfort that makes us think only of ourselves; the culture of waste that seizes the gifts of the created order only to savor 
them for a moment and then discard them; and the culture of indifference that desensitizes us to the suffering of others, no matter how 
intense, no matter how sustained.” This quote, taken from an article in CRUX, clearly delivers the impact of consumerism in our world.  

Please spend some time considering this issue and, in doing so, reflect on this question,  
“What is not being done to help others live a better life?”   

IMMIGRATION 
• Immigrants produce affordable goods that 

drive consumerism, yet they do not earn a 
living wage. 

• Newcomers are wooed into a dominant culture 
of consumerism. 

 

RACISM 
• Consumption, without concern for the origin 

and production of goods, deprives others of 
their needs while in pursuit of our own needs. 
The mindless acquisition of things exploits 
disenfranchised persons and communities. 

• Attempts by Coca-Cola to privatize water in 
Mexico, India and Latin America lead to water 
scarcity, damage to the land and most 
negatively affect the poorest people in those 
regions. 

EARTH 
• In a letter to the 2014 G20 leadership 

conference, Pope Francis wrote that “there are 
constant assaults on the natural environment, 
the result of unbridled consumerism.” 
Changes in weather patterns, increased 
pollution and rainforest destruction exemplify 
the assault on the Earth and its people. 

• The proliferation of shopping centers and strip 
malls adversely impacts the environment 
when green space is taken for their 
development, often resulting in vacant 
storefronts elsewhere.   

NONVIOLENCE 
• Consumerism drives an illusion of limitless 

options, encouraging the accumulation of usually 
cheap and disposable goods without thought to 
who, where, and how goods are produced. This 
cycle of accumulation and disposability fuels and 
distorts the economic principles of supply and 
demand, leading to the exploitation of workers, to 
human trafficking, and to poverty.  WOMEN 

• Women, primary caregivers for children and the 
elderly, are powerful consumers tasked with 
balancing wants and needs when making 
purchases. Consumerism blurs the distinction 
between wants and needs, and makes nurturing 
in a context of consumerism a formidable task. 

• A consumer-oriented society bombards children 
with advertising, and creates additional 
challenges for caregivers (again, usually women) 
as they reconcile the dilemma of providing for 
and nurturing their children. 

 
IMPACT OF 

CONSUMERISM 

Impact of Consumerism Reflection Guide 
From Sisters of Mercy Mid-Atlantic Community  

Critical Concerns Committee 
December 2015 


